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A Law Firm Taps into Extensive Data
Solutions to Create a Powerful CRM

System

THE CLIENT:

A U.S. regional law firm

USER:

Chief data and innovation officer

Clean data and automated workflows can make the difference between success and
failure for organizations of all sizes, especially when it comes to client information.
Customer Relationship Management (CRM) systems help support the collection,
organization and management of important details on clients, providing access to one
centralized location to view and access the information. While CRMs are powerful
applications for prospecting and enhancing the client experience, it's essential to
populate these systems with the right data.

The Chief Data and Innovation Officer at this regional U.S. law firm had just subscribed
to a CRM system popular with professional services firms. Her vision was to centralize
data and provide easy access to fully connect client, lawyer, and third-party profiles to
improve efficiencies and create a data-driven approach to strategic decision-making.
Now the system neededrelevantinformationto address important questions, such as:

— Whattype of companies make up the business and account for significant revenue
streams?

— Howdo companiesdescribe theirbusinesses, and what are their main productlines
and revenue streams?

— Wherehastherebeen significant growth, and what services does this represent?

A reputable third-party information provider was needed to gain access to a wide range
of intelligence.




Case Study

S&P Global
Market Intelligence

Pain Points
The Chief Data and Innovation Officer recognized the importance of There has been a drive towards

keeping the CRM system up to date with high-quality information data-driven strategies at law
that can deliver insights, help uncover trends and keep the firm

focused on the most attractive growth opportunities. She wanted to firms to make informed
find an information provider that could deliver: decisions based on facts versus
— Awide range of trusteddata to better understand the business d | id

operations of current and prospective clients and their needs anecdotal evidence to uncover

for different services. opportu n|t|es a nd support

— The most up-to-date data to be able to quickly respond to better decision-ma ki ng
current and emerging client business needs. )

— Efficient data delivery to their CRM system.

S&P Global Market Intelligence ("Marketintelligence") has been workingwith many professional services companies and word has
quickly spread throughout the industry about the firm's capabilities. The Chief Data and Innovation Officer reached out to learn
more.

The Solution

Specialists from Market Intelligence discussed the firm'sextensive data assets and how the team could help the law firm realize its
CRM vision. They also mentioned Kensho Link that could help clean up the existing internal data in the CRM system. Kensho Link
uses advanced Machine Learning to map internal data to S&P Global company IDs and global identifiers, reducing time and effort to
connect to the S&P Global data universe. Together, these solutions would provide the ability to:

Understand a client's business Company Intelligence provides profiles of public and private firms
worldwide, including company contact information, competitors,
financial auditors and summary or detailed-level business
descriptions.

Assess a company's current and  S&P Capital 1Q Financials provides standardized financial data on an
historical financial peformance annual, quarterly, semi-annual, last twelve month and year-to-date
basis. It includes:

— 5,000+ financial, supplemental, and industry-specific data items
for 150,000+ companies globally, including 95,000+ active and
inactive companies across multiple industries.

=N [

— Point-in-time representations of a financial period, including
press releases, original filings and all restatements.


https://www.marketplace.spglobal.com/en/solutions/kensho-link-(2d7177f8-ada7-4c1c-b360-b33951f57248)?utm_medium=referral&utm_source=casestudy&utm_campaign=EMC-2402-GL-PS-DC-DMS-N/A-IntappGTM
https://www.marketplace.spglobal.com/en/datasets/company-intelligence-(6)?utm_medium=referral&utm_source=casestudy&utm_campaign=EMC-2402-GL-PS-DC-DMS-N/A-IntappGTM
https://www.marketplace.spglobal.com/en/datasets/s-p-capital-iq-financials-(10)?utm_medium=referral&utm_source=casestudy&utm_campaign=EMC-2402-GL-PS-DC-DMS-N/A-IntappGTM
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— Historical annual and interim data as far back as 1985 for
certain datasets and geographies, with significant coverage
from 1993.

Professionals includes 15 million profiles of key people, including
their biography, contact data, education, compensation, affiliations,
and corporate board memberships, each linked to a person ID.

Transactions profiles approximately 2 milliontransactions captured
across the globe within 24 hours of disclosure, including:

— M&A, private placement, venture capital, PIPE, spin-off,
bankruptcies, share buyback programs and equity/debt public

offerings.

— A synopsis and details on the deal size, company participants,
advisor coverage and associated filings.

The S&P Capital IQ Company Relationships package is a global

database of all relationships that exist between companies in the
S&P Capital 1Q universe. Relationship types include acquisitions,

investments, investment arms, lenders, affiliates, index providers
and more. Each relationshipis categorized as current, prior, pending
or canceled.

This can be used to build a corporate family tree, determine the

ultimate parentof a company, identify private equity sponsors and
find current and prior investors in a company.

Datacan be delivered via multiple means, including Xpressfeed™,
S&P Global's powerful data feed management solution, Snowflake,
a cloud-based offering, and APls — all for fast on-demand access.


https://www.marketplace.spglobal.com/en/datasets/professionals-(23)?utm_medium=referral&utm_source=casestudy&utm_campaign=EMC-2402-GL-PS-DC-DMS-N/A-IntappGTM
https://www.marketplace.spglobal.com/en/datasets/transactions-(44)?utm_medium=referral&utm_source=casestudy&utm_campaign=EMC-2402-GL-PS-DC-DMS-N/A-IntappGTM
https://www.marketplace.spglobal.com/en/datasets/company-relationships-(7)?utm_medium=referral&utm_source=casestudy&utm_campaign=EMC-2402-GL-PS-DC-DMS-N/A-IntappGTM
https://www.marketplace.spglobal.com/en/solutions/xpressfeed-(b73250d6-a15c-4243-9016-3e5bf6300e43)?utm_medium=referral&utm_source=casestudy&utm_campaign=EMC-2402-GL-PS-DC-DMS-N/A-IntappGTM
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Key Benefits

The Chief Data and Innovation Officerimmediately saw the value of forminga relationship with Market Intelligence and subscribed
to the services discussed. The firm is now benefiting from having:

— A highly usable CRM system containing reliable and up-to-date information.
— Details on a client’s business operations and transaction activity to pinpoint areas of opportunity for legal services.
— An understanding of new clients coming on board and their needs to target other non-clients with similar profiles.

— Improved efficiencies and enhanced client experience with a centralized, easy-to-use capability with the information that
matters.

Click here to explore the datasets mentioned in this Case Study.


https://www.marketplace.spglobal.com/en/datasets?utm_medium=referral&utm_source=casestudy&utm_campaign=EMC-2402-GL-PS-DC-DMS-N/A-IntappGTM
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These materials have been prepared solely for information purposes based upon information generally available to the public and from sources believed to be reliable. No
content (including index data, ratings, credit-related analyses and data, research, model, software or other application or output therefrom) or any part thereof (Content) may
be modified, reverse engineered, reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the prior written permission of S&P
Global Market Intelligence or its affiliates (collectively, S&P Global). The Content shall not be used for any unlawful or unauthorized purposes. S&P Global and any third-party
providers, (collectively S&P Global Parties) do not guarantee the accuracy, completeness, timeliness or availability of the Content. S&P Global Parties are not responsible for any
errors or omissions, regardless of the cause, for the results obtained from the use of the Content. THE CONTENT IS PROVIDED ON “AS IS” BASIS. S&P GLOBAL PARTIES DISCLAIM
ANY AND ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE,
FREEDOM FROM BUGS, SOFTWARE ERRORS OR DEFECTS, THAT THE CONTENT'S FUNCTIONING WILL BE UNINTERRUPTED OR THAT THE CONTENT WILL OPERATE WITH ANY
SOFTWARE OR HARDWARE CONFIGURATION. In no event shall S&P Global Parties be liable to any party for any direct, indirect, incidental, exemplary, compensatory, punitive,
special or consequential damages, costs, expenses, legal fees, or losses (including, without limitation, lost income or lost profits and opportunity costs or losses caused by
negligence) in connection with any use of the Content even if advised of the possibility of such damages.

S&P Global Market Intelligence’s opinions, quotes and credit-related and other analyses are statements of opinion as of the date they are expressed and not statements of fact
or recommendations to purchase, hold, or sell any securities or to make any investment decisions, and do not address the suitability of any security. S&P Global Market
Intelligence may provide index data. Direct investmentin an index is not possible. Exposure to an asset class represented by an index is available through investable instruments
based on that index. S&P Global Market Intelligence assumes no obligation to update the Content following publication in any form or format. The Content should not be relied
on and is not a substitute for the skill, judgment and experience of the user, its management, employees, advisors and/or clients when making investment and other business
decisions. S&P Global keeps certain activities of its divisions separate from each otherin order to preserve the independence and objectivity of their respective activities. As a
result, certain divisions of S&P Global may have information that is not available to other S&P Global divisions. S&P Global has established policies and procedures to maintain
the confidentiality of certain non-public information received in connection with each analytical process.



